
Logomark I designed following an elevator button motif. I wanted to make a mark that could be applied in 

either the horizontal or vertical orientation, depending on the placement context. With the conference 

running continuously for the past 15+ years, many regulars are still surprised when I point out that there are 

two versions, which I take as a sign of success.



Example specification sheets and proofs for just a small part of the branded swag from the first couple of 

years. I couldn’t resist the Louis Vuitton homage for the beach towel. We were able to convince the iPod 

group at Apple to custom etch our logo, which was nice.
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The Lobby Conference

beach towel print specification

30” X 50” printing boundary

35” X 68” towel boundary

center of blanket  is center of weighted 
volume, not center of orange logo

color specification: 
orange: PANTONE 1575 C 
gray:      PANTONE 421 C 

artwork  provided is 100% 
of print size 

“weighted” volume of logo pattern



iPod Nano logo etching reference

Craig Syverson, Creative Director

lobby@craigsyverson.com

650 799 5460

The Lobby 08

Artwork provided is 100%

of etch size. The example image 

shown here is not to exact scale - 

provided for placement reference 

only.

7 mm

Logo size (approx):

14.8 mm wide X 8.9 mm high

Placement:

Horizintally centered, top of logo 

approx. 7 mm from top of device

Logo artwork filename:

Lobby08_nanologo_art.eps

In 2008, the orange iPod nano was a great brand 

fit. Shown here are specification sheet and the final 

result.



For the second year of the conference, I created a fictional 

Hawaiian newspaper to act as the conference program, The 

Lobby Star Bulletin (a take on The Honolulu Star Bulletin). 

It was printed as a full broadsheet on newsprint. David 

wrote most of the copy, which is quite funny in its satirical 

take on journalistic writing styles. This sample from the 

proof is showing a part of the front page (there were six 

pages in total) with some necessary redactions, privacy 

being one of the core values of the conference. 

The conference takes place at remote locations to 

emphasize that privacy, hence the setting in the first few 

years in Hawaii. The photo on the front page is from the 

morning of the conference opening the previous year, 

where David and I could not pass up an opportunity (given 

our relative physical statures) to fully ham up the Fantasy 

Island meme. It was a bit tricky to find two white tuxedo 

rentals on the Big Island, but we managed in the end.



Inasmuch as the main activity of the 

conference is self-directed 

conversational groups around a varied 

set of topics, we designed the shade 

structures and number signs to enable 

these to take place outside comfortably.



The Lobby Conference
Design Specification
September 1, 2010

Baseball cap front
v1.0

art as given at 100%
overall size approx.

33 mm high X 56 mm wide

centered

approx. 11 mm
from brim 

Craig Syverson
Creative Director
csyverson@mac.com
650 799 5460

Each year David chooses a 

theme that influences the 

aesthetics, but not the structure 

of the event. For artifacts that are 

specific to that year, I would 

create a sub-brand that was 

befitting.  

You guessed correctly that this 

theme was around Lego, so I 

made the program schedule that 

year to closely match the style 

and spec of a typical Lego 

instruction booklet, after drawing 

out my Lobby version of the Lego 

logo. 

Also shown here are some 

signage examples and a spec for 

the cap sub-branding.



*Based upon conference duration of approximately 
3 days, involving no fewer than 150 participants.
**Zinc levels may vary by chosen sunscreen 
product.

Total Fun

DISTRIBUTED BY VESTIBULE FOOD PRODUCTS
PUERTO VALLARTA, MEXICO
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Recruiting
Strategy 
Partnerships
Costumes 
Networking
Snorkeling 
Alcohol
Zinc**

Provocative Banter
Introspection
Role Modeling
Inspiring Vistas

Enlightenment

Instructional Banter
Mentorship
Discussion 
Debate 

Education

Entertaining Banter
"Games"  
Singing/Dancing
Pratfalls 

Total Fun

The 
Lobby

Ordinary
conference

Items 
per serving

Lobby Facts

% Daily Value*

(Approx. 127 Conversations)
3 Days

About 1Servings Per Container:

Serving Size:

August Capital’s

INGREDIENTS:  August Capital, Stanford Business 
School, SimpleGeo, Perkins Coie, TechCrunch, Friend.ly, 
Transpera, Federated Media, Facebook, Riviera Partners, 
20X200, Microsoft, Coupons.com, Xobni, Kidzui, 
Themepark.com, LA Accelerator, Twitter, Pandora, True 
Ventures, StumbleUpon, Google, Kickstarter, KPCB, SVB, 
Kabam, Ooga Labs, SoftTech VC, WePay, PivotNorth 
Capital, about.me, Adobe, JonathanCoulton.com, 
Artfinder, BetterWorks, appssavvy, HBO, Swipely, CODE 
Advisors, Paperless post, Redpoint Ventures, 7-Eleven, 
Oodle, Ngmoco, Maveron, FYI Living, Reputation.com, 
LUXr, Priority Digital Media, Virgin America, AOL, 
Obvious, Threadsy, turntable.fm, Flixster, Groupon, 
Charles River Ventures, HealthTap, Inspirato, Fenwick & 
West, Polaris Venture Partners, Rapleaf, Netflix, Aardvark, 
Dropbox, Zappos, Ohai, MySpace, Panorama Capital, 
Uber, Inventables, Mayfield Fund, Gravity, Kauffman 
Foundation, Newscorp., First Round Capital, Memolane, 
Fivestar, Get Satisfaction, Ask.com, Archer, NBCUniversal, 
LinkedIn, PlacePop, Ricochet, Floodgate, BranchOut, 
Avenue Q, StyleSeat, JiWire, Stanford Law School, 
Mashery, Eucalyptus Systems, PRI, WordPress, 
FreshPlanet, Rocket Lawyer, Formspring, Wikia, AEG, 
Trinity Ventures, Attributor, Shasta Ventures, Flite, 
Omnicom, Break, SAY Media, The Lean Startup, Blue 
Planet Software, Topspin, Milk, LoveMachine, Ning, 
eBuddy, Universal McCann, lead360, Freestyle Capital, 
IDG Ventures, Lumosity, IGT, Forbes, Mobile Roadie, 
Gigwalk, PayNearMe, GrowthPoint, ecomom, Xobni, The 
Dragonfly Effect, DeviantArt, JibJab, Meebo, BlogHer, 
Lifetime, GRP Partners, Instagram, Apple, 4INFO, Curse, 
Three Bridge, Octavian Ventures, EA, Readyforce, TriNet, 
Basis, VaynerMedia, ImpactatScale, AuthorSolutions, 
YouTube, BET Networks, Gowalla, OkCupid, CAA, 
Webtrends, Blip.fm
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Event Map & Schedule

Wednesday, October 12Wednesday, October 12Wednesday, October 12 Lobby Attendee Schedule Locations

1:00 PM 9:00 PM Lobby HQ Open; Hotel & Conference Eka Mtg. Room and Courtyard (A)
Check-In; Attendee Meet & Greet

7:30 PM 11:00 PM Opening Cocktails & Dinner Nuna, Main Pool (B)

Thursday, October 13Thursday, October 13Thursday, October 13

8:00 AM 9:00 PM Lobby HQ Open Eka Mtg. Room and Courtyard (A)

7:00 AM 8:15 AM Lobby Attendee Breakfast Ketsi Restaurant (C)

8:15 AM 12:00 PM Interactive Communications Session Out and About at The Four Seasons

12:00 PM 1:00 PM Lobby Attendee Lunch on Pacifico Meet at Resort Entrance for Transportation
Golf Course to 18th Fairway (D)

1:00 PM 5:30 PM User Generated Conversations Pacifico Golf Course, 18th Hole Fairway 

5:30 PM 7:30 PM Attendee Free Time ---

7:30 PM 9:30 PM Dinner at Tamai Pool Tamai, Quiet Pool (E)

9:30 PM 12:00 AM Lobby Nightcap Toki Ballroom and Courtyard (A)

Friday, October 14Friday, October 14Friday, October 14

8:00 AM 7:00 PM Lobby HQ Open Eka Mtg. Room and Courtyard (A)

8:00 AM 9:00 AM Lobby Attendee Breakfast Ketsi Restaurant (C)

9:15 AM 12:30 PM User Generated Conversations Manzanillas Beach (F)

12:30 PM 1:30 PM Lobby Attendee Lunch Under the Palms Manzanillas Beach (F)

1:30 PM 5:30 PM Water Sports Meet at Resort Entrance for Offsite 
Transportation (D)

5:30 PM 7:00 PM Attendee Free Time ---

7:00 PM 10:00 PM Closing Beach Party Las Cuevas Beach (G)

NOW
in Beautiful
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The Official Conference
of Lobbyman 

August Capital’s

Secret 
Decoder 
Ring
Inside!

SPECIAL
BONUS

August Capital’s
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INSIDE THIS
E-Z-OPEN BOX:

Your 2011 T-Shirt: be 
sure to wear it to
breakfast on Thursday 
morning!

The Lobby 2011 
Coupon Booklet 
Don’t miss your chance 
to win fabulous prizes!

Absolutely nothing 
edible whatsoever!
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FRESHNESS GUARANTEED
IF REMAINED OPEN

The Lobby Conference
T-Shirt Logo Specification

Size relationships in drawing 
are approximate

center line

approx. 35mm

Artwork provided is 100% of print size
(approx. 131mm at widest point)
filename: Lobby_Emblem_Shirt_art.eps

Color spec: Orange = PANTONE 1575C

PLEASE NOTE: There is a small black 
shadow (at 75% opacity) surrounding the 
inner “L”

This year’s theme was Superhero, so 

using a caricature image of David as a 

base, I commissioned designer Chin-

Huat Chang to flesh out the 

“SuperDavid” character (standing and 

flying) which was then incorporated 

with my cartoon version of the Lobby 

logo. The printed program that year 

was on a custom cereal box, filled with 

Lobby cereal, a decoder ring, and a 

coupon (shown below) that was for a 

raffle drawing we decided to do that 

year.



I’m very pleased that when David started 

his own venture firm, Lobby Capital, the 

logomark was used in a new context. 

The conference is still going strong after 

15+ years.

https://lobby.vc

